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District invests in public art to alter the everyday into the exceptional

On Permanent Display: (Clockwise from top left) A traffi  c signal control box at Richmond and Woodland Park has a tropical twist; 15 bus shelters in the District sport 
colorful wraps; a turkey among bluebonnets adorns a retaining wall on Rogerdale near Richmond; the entrance to Harwin Park features inset mosaics; another signal 
box refl ects the skyscrapers in the area; “Wings Over Westchase” adds vibrant colors to the Library Loop Trail.
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W
estchase District is looking a little more colorful 
lately and not just because of the changing seasons. 
Several public art projects funded by the District 

are giving the area added fl air, transforming ordinary 
objects into welcoming scenes of visual interest and 
creating a sense of place.

Muralitos, murals and mosaics
While not a new concept (government has funded 

public art since the days of the New Deal in the 1930s), 
public art is relatively new to Westchase District. Last 
year, the District commissioned mural artists to con-
vert eight traffi  c signal control boxes into “muralitos.” 
Also last year, mural artist Larry Crawford painted two 

larger-scale murals along the District’s Library Loop 

Trail: one on a box culvert showcasing area wildlife; and 

a 80-foot wide by 30-foot tall mural on a concrete slope 

depicting six butterfl ies. 

This year, Crawford painted two retaining walls 

along Rogerdale Road near Richmond Avenue. Local art-

ist Reginald Adams created four tile mosaics that adorn 

the entrance to Harwin Park, which now links to the 

District’s Brays Bayou Connector Trail. Adams also led 

students from Elsik High School to design tile mosaic 

squares that decorate two seat wall benches along the 

trail.

Monuments, shelters and spikes
Westchase District also sports more functional 

pieces as well. For years, 41 monument signs – 10-foot 
tall obelisks which are lit at night – have marked the 
boundaries of the District at various intersections. This 
year, 15 METRO bus shelters in the District received 
solar lighting kits, along with colorful, semi-trans-
parent photographs wrapping the glass panels of the 
shelters. Another 15 shelters are planned to receive the 
same treatment next year.

Along the District’s trail system, 10-foot tall signs 
are positioned at each of the 18 entry points to the 
trails. The signs feature etchings of animals along with 
area maps. Positioned at intervals along the trails are 
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T
his is a newsletter. In every edition we 
provide you news about Westchase 
District, the operating entity and 

Westchase District, the real estate market 
area and community. And every now and 
then, we present information about what we 
are doing that makes our readers ask, “So 
why are they doing that?” And, hopefully, that 
same article then has them conclude, “Oh, I 
see. What a great idea!”

Our ongoing projects and programs 
have achieved some milestones covered 
in these pages. We have added two new 
patrol vehicles for our police offi  cers as our 
outstanding Public Safety program expands 
its level of service and benefi ts to folks in 
the District, and our Farmers Market (every 
Thursday, starting at 3 p.m.) is celebrating its 
fourth anniversary this month with new vendors 
and the same great location at Rogerdale and 
Westheimer. Finally, and maybe most importantly, 
we have a new addition to our staff  team with 
Rayshell Ford, our new operations assistant, who is 
already making a positive impact. 

Two quick notes on real estate and our local 
businesses. A local law fi rm, Dunbar Harder, made 
the double move.  First to Westchase District 
and second from being a tenant to an owner as 
they purchased the 10590 Westoffi  ce Building. 
Congratulations and welcome! If you’d like to see 
the Jetsons version of a restaurant, read the article 
on Kura and its revolving sushi bar or watch the 
video on our Facebook page. Or best of all, visit this 
new business. Our reviewer tells us the cuisine is 
outstanding. 

 Now to the element that might not seem to 
fi t – but it not only fi ts in, it raises the profi le and 
enhances the image of the entire District. It is 
public art and we have it showing up all over the 
District with more to come. And our conservative 
but open-minded Board of stakeholders is helping 
fund it because it provides economic benefi ts to 
our owners and businesses. It does this by making 
our community distinctive, memorable and 
attractive. Some of this falls under the practice of 
placemaking, a term so ubiquitous that googling it 

generates nearly 2 million results.  
For us, the goal of our artistic elements is 

to sharpen our competitive edge. We compete 
for investors, tenants, businesses, residents and 
shoppers with other areas so we want every 
possible advantage. Sometimes we will beautify 
existing urban elements. Our muralitos, where we 
paint traffi  c signal boxes, have been a huge hit. We 
recently completed the lighting and decorating 
of bus shelters and adding murals to some visible 
retaining walls. And we have added stand-alone 
elements: our trail system features mosaics as well 
as artistic signage that depicts fl ora, fauna and 
history of the area.  

We envision much more ahead. Our 
streetscapes projects underway along Westheimer 
and Walnut Bend will include decorative lighting, 
enhanced bus shelters and more sites for murals 
and mosaics. We plan to include both fi xed 
elements of art in our Wilcrest and Woodchase 
Parks as well as provide space for seasonal exhibits 
and art shows. All this work is by local artists, some 
of whom are still in our schools working under the 
direction of their teacher!  

The combined eff ect of all of these elements 
working in concert will make us a stronger area 
in terms of relocation decisions and enhancing 
community pride and support. Great idea? We 
think so.
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How Does That Fit In?

Newly-degreed operations assistant Rayshell Ford makes the 
most of fi rst impressions

Meet the New “Bachelorette”
of Westchase District

C
all our offi  ce during work hours and chances 
are you’ll be greeted by one of Westchase 
District’s newest staff  members, Rayshell Ford. As 

operations assistant, Ford’s duties include answering 
the telephone and greeting guests as they enter our 
offi  ce. It’s a high-profi le job that she handles with 
low-key cool and a warm smile, creating the fi rst 
impression of the District for many.

“At our core, we are a service organization,” 
said Jim Murphy, Westchase District’s general 
manager. “As such, it’s essential that our 
customers receive prompt and polite attention 
to their needs. Fortunately, prompt and polite are 
two of the fi rst things I think of when it comes 

to Rayshell. In a short time, she’s proven to be a 
great asset to our team.”

From returning student to 
recognized staff er

Ford is used to keeping pace with a fast 
team. A native of Stamford, Texas, Ford grew up 
the oldest of four siblings. “I helped my mother 
take care of my brothers and sister until they all 
became bigger than me,” she said. “I had a chore 
schedule on the refrigerator to keep everything 
in order.” 

A mother of two adult children herself, 

 
Westchase District Board Chair Philip Schneidau (left) and 
General Manager Jim Murphy.
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I
n October, staff  and vendors commemorated the fourth anniversary of the 
Westchase District Farmers Market with a Halloween costume contest, 
pumpkin decorating and free candy. Among those celebrating were four 

vendors who have been with the market since its opening: Brenham Kitchens; 
Nisha’s Quick N Ezee Indian Food; PEAS Farm; and Pure Texas Honey.

Their presence was a testament to both their popularity and staying power. 
Since 2013, the average number of vendors in attendance each week has risen 
from the high teens to the mid-20s, yet also in that time more than 100 vendors 
have come and gone. Some of our “steady Eddies” weighed in about the cyclical 
nature of farmers markets, and their advice for weathering the long haul. 

Consistency and consumables
Justin Smith of Brenham Kitchens started selling gourmet nuts, sauces 

and salsas at farmers markets with his family four-and-a-half years ago. He 
said consistency has been the key for his family’s business. “You can’t give up 
just because you had a couple of bad weeks or even a couple of slow months,” 
he said. “You have to keep showing up and being reliable for your regular 
customers. Not everyone is going to visit every Thursday, but they need to be 
able to count on you being there when they do visit the market.”

Smith said another key to Brenham Kitchens’ success has been off ering a 
variety of year-round consumable snack foods which keep customers coming 
back. “If you build a relationship with a customer and treat them right, it’s not 
a one and done purchase,” he said. “I encourage folks to keep buying because 
we’re constantly tweaking our recipes and hopefully they’re always getting 
better.”

Studying the cycles
A veteran of multiple farmers 

markets throughout Greater Houston, 
Patricia d’Agrella with PEAS Farm 
agrees that consumable items make 
for more consistent sales. “You 
have to know your products and the 
cycles of your products,” she said. 
“For me, October through January is 
historically the slowest time but they’re 
strong months for other vendors.” 
She said vendors have to factor in 
considerations like customers’ New 
Year’s resolutions to eat healthier, 
vacation schedules, school routines 
and after-school activities.

 “I know how much to harvest and 
how much to take to each market,” 

d’Agrella said. “That knowledge didn’t happen overnight. Any new market 
we try, we give it a year so that we can see the cycle of our products at that 
particular market because each one is unique.”

Chris Kohnke with Pure Texas Honey also recommended new vendors try 
to stick it out for a full year before deciding whether or not the market is right 
for them. “It takes at least 12 months for things to be measurable. I’m in this for 
the long haul and if you don’t go into it thinking that way and you don’t plan for 
that, you’re not going to make it. There are seasonal cycles to any business and 
a farmers market is no exception. Have a plan, work the plan and stick to the 
plan until you have evidence to say otherwise.”

Neither
passive 
nor pushy

Sticking to 
the plan can be 
crucial especially 
when life doesn’t 
go according 
to plan. “This 
fall vendors 
had to deal with 
Hurricane Harvey 
disrupting 
people’s buying 
habits,” said 
farmers market 
manager John 
Carey. “We have 
customers who 
aren’t buying as much because they’re still not back in their homes where 
they can cook or they don’t have the refrigerator space in their temporary 
accommodations.”

Kohnke added that while there are a lot of factors beyond his control, like 
the weather or bad traffi  c, “I can control my product mix and how to interact 
appropriately with my customers and even with people passing by,” he said. 
“Also, you have to learn how to gauge your customers. Is someone simply 
stopping to buy honey, are they shopping for gifts, are they searching for 
something specifi c, are they budget shopping or are they looking to throw down 
some serious money?”

d’Agrella echoed that customer engagement is essential to long-term 
success. “You sell from your feet, not your seat,” she said. “You can’t be on 
your phone. You must make eye contact and interact with people passing by. 
Whether they buy something from you or not, you simply have to engage 
people. I say hello to everyone who comes by my tent, whether they stop or 
don’t. You can’t be pushy, but you can’t be passive either.”

Kohnke said being able to communicate to customers about his products 
is his chance to tell them why his honey is better than what they can fi nd in 
the grocery store. “Even now, I don’t consider myself an expert in beekeeping, 
but I know where to turn if my customers have questions I can’t answer,” he 
said. “Over time, I’ve learned from my customers about certain varieties of 
honey that, at fi rst, I didn’t even realize I could off er them. Now I’m selling them 
gallons of it.”

Even as numbers increase after four years, vendors come and go

Cultivating a Sustainable Farmers Market

Westchase District Farmers Market
Year-round, rain or shine, Thursdays @ 3 p.m.

St. Cyril of Alexandria Catholic Church
10503 Westheimer Road
(at Rogerdale Road, one block west of Beltway 8)

www.westchasedistrictfarmersmarket.com

Ford decided in 2014 to head back to college to pursue her bachelor’s degree. “It was my daughter who 
really encouraged me to go back to school,” she said. “And with the help of family and friends, I made it!” 
This past summer, Ford earned her bachelor’s in Business Administration with an emphasis in human 
resources from American InterContinental University. 

During her studies at AIU, Ford was earning work-study hours by volunteering at West Houston 
Assistance Ministries. She was part of WHAM’s volunteer group at last spring’s Westchase District 
Corporate Challenge, when she captured the attention of Sherry Fox, vice president of communications. 
“I was immediately impressed by Rayshell’s poise and friendliness, plus her willingness to look for ways 
to be helpful,” Fox said. “I thought she’d be a great fi t for an opening in the offi  ce.”

COO Dave Gilkeson said he, too, was impressed by Ford’s personality as well as her initiative and 
work ethic. “Working at Westchase District can come with a steep learning curve, but Rayshell stepped 
right into her role and owned it,” he said. Her impact on the offi  ce has been positive and immediate – in 
July, just three months after starting work, Ford was selected by her peers as the staff er of the month.

Football and fashion
A self-described tomboy, Ford said she loves all kinds of sports, especially football. “I have to be 

careful saying it in mixed company, but the Dallas Cowboys are my favorite,” she said, laughing. She said 
watching sports keeps her from shopping, a tough task for a fan of fashion. “My daughter manages the 
Louis Vuitton store in Los Angeles on Rodeo Drive, so I’m always getting ideas for outfi ts from her,” she 
said. “After all, I tell myself, I have to look good when I represent Westchase District!” 

 
Stylish Staff er: Operations assistant Rayshell Ford 
was recently recognized by her coworkers as staff er 
of the month.

 
Vegetable Veterans: Pat and Elvis 
d’Agrella with PEAS Farm understand 
how to adjust to the seasonal cycles of 
farmers markets.

 
Bee Attentive: Honey vendor Chris Kohnke credits listening to 
his customers as one of the keys to his sustained success at the 
market.



Westchase on the Run event delights participants, nets cash for schools

District’s Hosts Its First Fun Run for Non-Runners
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At the Speed of Light(wave): Employees from event sponsor PS Lightwave showed 
up in force to tour the new trail system.

Fly Guy: Westchase District projects director Louis Jullien opted for some hang time 
on the trail while manning a water station.

Bike, No Hike: Members of Westchase District Patrol helped direct traffi  c and point 
runners in the right direction.

 
Scenic Stroll: The event allowed these Wesley Academy participants the 
opportunity to discover the beautiful tree canopy along a section of the Library 
Loop Trail.

Aaand they’re off ! Westchase District Patrol offi  cer Marlon Stevens (on bicycle) 
leads runners on a three-mile course along the Westchase District trail system at 
the inaugural Westchase on the Run.

B
illed as “the fun run for people who aren’t runners,” 
Westchase on the Run became the District’s fi rst special 
event on its newly completed trail system. The run/

walk, which was sponsored by Portico at West8 and PS 
Lightwave, took place on Veteran’s Day and attracted more 
than 200 paid participants.

“We think the addition of the trails are part of what 
help make Westchase the premiere area in which to 
live,” said Daniel Calderon, property manager at Portico 
at West8. “We want our residents to be a part of the 
community so we felt this event was perfect for us.”

For a $5.00 entry fee, individuals selected from one of 
seven Westchase District-area schools to which the District 
will contribute $15.00. “We thought it would be great to 
benefi t our local students at the same time we introduce 
people to our trails,” said Sherry Fox, Westchase District’s 
vice president of communications. “Tripling your money 
to the school of your choice seemed like a good incentive.” 
Participants also could choose between a three-mile run 

and a two mile walk. “Whether you were running, walking 
or even strolling we simply wanted people to discover and 
enjoy our beautiful trails,” Fox said. 

Nearly two dozen residents from Madison Park 
Apartments showed up decked out in their fi nest red, 
white and blue. “Everyone had a blast,” said Melissa Alfred, 
regional supervisor with Investors’ Property Services, 
the company that owns Madison Park. Alfred had special 
t-shirts printed for the event and some children wore red 
and blue hairspray. “Several of our residents are parents 
who are very involved with their children at Sneed and 
O’Donnell elementary schools and I wanted them to get 
out and discover the trail,” she said. “We can’t wait for the 
next one!”

You don’t have to wait until another District-hosted 
event to get out and enjoy nearly four miles of off -street 
hike and bike trails in Westchase District. For a map of the 
trail system, visit westchasedistrict.com/trails.

Kumon Says C’mon!: Volunteers from Kumon Math & Reading Center of Westchase 
kept runners hydrated and motivated.

 
All American: Residents from Madison 
Park Apartments came ready to celebrate 
Veteran’s Day in patriotic fashion.



S
ince 1994, the fi rm of Dunbar Harder, PLLC has provided immigration-related 
legal services to clients ranging from two-man tech startups to multibillion dollar 
oil and gas companies. “Companies often need to move people internationally 

and we help those companies access their talent while staying in regulatory 
compliance with U.S. immigration laws,” said Kenneth Harder, attorney at law and 
partner-in-charge. The fi rm recently moved its own employees to Westchase District, 
to a recently renovated two-story offi  ce building located in a cozy cul-de-sac at 10590 
Westoffi  ce Drive. 

Brighter ideas
The building appealed to the law fi rm for its central location close to West 

Houston and the engineering companies that form its client base. All of the 
public areas of the 26,000 square-foot property were renovated. Many interior 
walls were removed and hallways were widened to allow more natural light from 
exterior windows and skylights. Other building upgrades include new LED lighting 
throughout, completely renovated restrooms and the previously dark brick fl ooring 
was replaced with a light-colored natural stone.  “Those are touches you don’t 
normally see in a building of this nature,” said Harder, adding that these features 
create “a quality environment that we’re happy working in and that our clients are 
happy to visit.”

Community commitment
Harder said that while Westchase District had been an area he would visit for 

meetings he hadn’t really spent much time in the area. “Now that I’m here, 

I appreciate that the District is its own little community within the fourth largest 
city in America,” he said. “I feel a sense of community in that there are people who 
genuinely like and care about their neighborhood and are committed to maintaining 
it. I feel like people have made an eff ort to know my name and are concerned and 
responsive. That sense of community is something that’s hard to duplicate.”

The only downside? “Previously I worked about 1.3 miles from my home, 
so I now make a seven-mile commute to the offi  ce, though I expect I’ll get little 
sympathy from most people in Houston,” he said, laughing. “Though it has made 
many of my coworkers happy since our location is signifi cantly closer for them.”

The law fi rm of Dunbar Harder occupies about half of the second fl oor of the 
building, additional space on both fl oors is available for lease to interested clients. 
“We’re happy to receive neighbors,” Harder said. For leasing information, contact 
Blake Virgilio with Caldwell Companies, 281-665-6651. For more information about 
the law fi rm, visit dunbarharder.com.

New Owner of Westoffi  ce Property Completes Renovation

Thinking Globally, Owning Locally
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Renovated Address: The recently renovated offi  ce building at 10590 Westoffi  ce Drive features enhanced lighting and upgraded fi nishes throughout.

Offi  ce Owner: 
Attorney 
Kenneth Harder.



T he scene reads like something from The Jetsons: a parade of delicious, 
fresh sushi weaves its way on a conveyor belt past your counter or table. 
See something that looks good? Just reach out and grab it. Or, punch in 

a custom order on the touchscreen above you and in two to four minutes it 
zooms directly to you on a second belt. It’s all part of the experience that is Kura 
Revolving Sushi Bar, one of Westchase District’s newest restaurants. 

Eyes on the prize
“In Japanese, kura means a storage house for valuable items,” explained 

Alan Lo, store manager. “When one passes by a kura, one wonders what 
amazing and interesting things are stored inside. That’s the feeling we want our 
customers to experience when they visit our restaurant.”

Instead of using color coded plates to determine pricing, all plates run 
$2.25 and use the “Mr. Fresh” system, a clear, plastic domed covering that allows 
customers to take the sushi plate off  of the conveyor belt without touching the 
lid. “Each Mr. Fresh device is embedded with a computer chip to keep track 
of the name of the sushi and how long it’s been on the belt,” Lo said. “This 
ensures the highest quality of freshness for every piece of sushi we serve. Our 
competitors can only make personal judgements on how long their sushi has 
been out.”

Once they’ve enjoyed their sushi, diners insert their plates into nearby dish 
retrieval slots. The plates are sent back to the kitchen for washing and charges 
are calculated on the touchscreen. After every fi ve plates of food consumed, a 
special animation appears on the monitor. After 15 plates are consumed, a small 

prize such as a sticker, badge or keychain is dispensed. “Consider it a reward for 
cleaning your plate,” Lo said.

Creativity and freshness
If it all seems like a novel gimmick, consider that this concept has been 

thriving for decades. The Kura chain has been in business for about 40 years in 
Japan with more than 400 locations internationally. The fi rst U.S. store opened 
in California in 2008. “In Japan, Kura is bigger than McDonald’s,” Lo said. He 
added that while his store is the fi rst Kura location in Houston, it’s the fourth 
in Texas and three more stores are planned to open in the Houston area by the 
end of 2018. 

Lo, a Katy native, trained under the famous master sushi chef instructor 
Andy Matsuda at the Sushi Chef Institute in Torrance, California, and 
went on to become general manager at several local sushi restaurants. Lo 
trained at Kura locations in Cupertino, California and Dallas before opening 
the Westchase District store. “What attracted me to the company was the 
sophisticated level of technology and creativity,” he said. “I’ve never seen 
anything quite like it.”

Lo stresses that his restaurant serves no MSG, no imitation crab and 
nothing with artifi cial coloring or food preservatives. Ten days out of each 
month, Lo imports special seasonal meats from Japan – such as wagyu beef 
and bluefi n tuna – introducing new dishes for experienced sushi eaters. Those 
exclusive items also are only $2.25 per plate. “With sushi, it’s all about what’s 
new and fresh,” he said. “Our monthly specials, while they last, keep our regular 
customers coming back. And if you’re not a big fan of sushi, we have an 
expansive side menu of ramen, fried items and desserts as well.”

Kura Revolving Sushi Bar
11161 Westheimer Road   •   832-767-5208   •   kurausa.com

See it, grab it, eat it at Kura Revolving Sushi Bar

Automated Dining for Impulsive Appetites
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Fast Hands: Store manager Alan Lo prepares a fresh plate at Kura Revolving Sushi 
Bar.

Hi-Tech, High-Touch: Customers can custom order their sushi using individual 
touchscreens.



W
estchase District motorists who use 
Wilcrest Drive will soon enjoy many 
new improvements under construction 

along the roadway. More than 80,000 vehicles 
travel through the intersection of Wilcrest at 
Westheimer Road every day and the many 
possible turning movements that occur 
immediately north of the intersection can slow 
traffi  c and cause considerable congestion. 

The six median openings on Wilcrest 
immediately north of Westheimer are being 
rebuilt to accommodate better traffi  c fl ow. Most 
signifi cantly, the Wilcrest left-turn lanes at 
Westheimer will be extended to allow for more 
cars to enter the turning lanes.

The fi rst median north of Westheimer 
will feature a channelized turning bay to 
accommodate south-bound motorists turning 
left into the adjacent shopping center. The other 
fi ve median openings on Wilcrest will be rebuilt 
to accommodate u-turns and left turns. These 
openings will better align with existing driveway 
openings and will result in smoother, safer traffi  c 
to and from the businesses on Wilcrest.

Altogether, 16 medians on Wilcrest between 
Westheimer and Lakeside Place will receive 
enhanced landscaping. The esplanades will 
feature custom green concrete pavers similar 
to those installed elsewhere throughout the 
District, plus river rocks and moss boulders. The 
esplanades will feature Mexican Sycamore trees, 
plus Drift Roses, Asian Jasmine, Foxtail Fern, 
Red Yucca, Variegated Flax Lily and Dwarf Bottlebrush.

Special paving
As part of the Wilcrest improvements, workers are installing special 

paving in the medians at the intersection of Wilcrest and Westheimer to deter 
pedestrian traffi  c in the roadway. Medium-sized rocks and boulders are affi  xed 
to the interior of the medians making it diffi  cult to stand or walk on them. 

“When pedestrians linger on the medians, it 
creates a public safety hazard for them as well as 
for motorists,” said Don McKinney, Westchase 
District’s public safety director. “It’s a subtle and 
aesthetically pleasing way of directing people to 
move along and simply cross at the intersection.” 
McKinney said the District plans to install 
additional special paving at intersections at 
Westheimer and the Beltway and Westheimer 
and Gessner.

Westchase/city/neighborhood 
partnership

This is the fi rst project outside the 
Westchase District boundaries to be completed 
under the District’s 380 Area Agreement with 
the City of Houston. “Through the 380 funds, 
we’re able to extend the superior mobility 
and beauty the District is known for into the 
adjacent area to the north,” said Irma Sanchez, 
Westhchase District’s vice president of projects. 
“That’s something that has been enthusiastically 
embraced by the neighborhood and business 
owners alike.”

When completed, the City will assume 
responsibility for the irrigation of the 
esplanades and ongoing maintenance will be 
funded through several private businesses 
and neighborhood associations, including 
Cornerstone Automotive, Lakeside Estates 

Townhomes, Lakeside Improvement Association, Michael Stevens Interests, 
Uncle Bob’s Storage, Westside Tennis Club and Mitterhoff er at Wilcrest.

The project is expected to be completed in early 2018. “Driving on Wilcrest 
is a temporary hassle for now, but I think people really will be pleased once the 
work is complete,” said Sanchez. “Wilcrest is going to fl ow better and will look 
great.”

V
isit the Westchase District Farmers Market on any given Thursday afternoon and 
chances are you’ll see Sergeant Tyler Wilson wandering the grounds, shaking 
hands and chatting with vendors and visitors alike. Wilson has been a steady 

presence at the market for the past four years and a member of Westchase District 
Patrol since 2010. But don’t mistake consistency with complacency – in that time, 
Wilson has been on the move.

Diff erent duties
An Army veteran who toured in Iraq and a Texas A&M alumnus, Wilson 

joined the Houston Police Department in 2007, fi rst patrolling the Westside 
Division then working as an investigative fi rst responder. After working 
nights for a year at the city jail and a brief stint with HPD’s Burglary and Theft 
division, Wilson was asked this summer to join Internal Aff airs.

In his current role, Wilson responds to integrity checks on offi  cer-involved 
shootings, fi elds citizen complaints, conducts disciplinary investigations of 
police offi  cers and handles any reliefs of duty. “The job requires maintaining 
a high level of objectivity and transparency,” he said. “I have to meet offi  cers 
during their shifts, so between that and working for Westchase District, I’m 
working more overtime these days.”

Family and farmers
Wilson was promoted to sergeant two years ago around the same time he 

got married. He and his wife have a young son who just started walking. “Man, 
I only thought I was busy before,” he said. “There’s no rest for the weary with 
that kid.”

After a day working as a plainclothes offi  cer, Wilson said he enjoys 
putting on his police uniform and mingling with the vendors and customers 
at the farmers market. “Other than the occasional traffi  c issue it’s a lot more 
easygoing than working normal patrol,” he said. “I’ve gotten to meet a lot of 

really nice people. Everyone is happy to see me there. Plus, I buy my bacon, 
honey and lots of salsa from the market. I’m particularly fond of the barbecue 
sandwiches. I have to watch myself on those,” he said laughing.

Safety fi rst
When not 

working the 
market, Wilson 
patrols the 
District by vehicle. 
He often makes 
presentations 
to apartment 
communities, 
delivering 
burglary and 
crime prevention 
tips. 

“It seems like I 
could continuous-
ly present safety 
tips and it would 
never get old 
because there are 
always new residents at the communities who aren’t familiar with ways to keep 
themselves safe,” he said. “We’re working hard to catch criminals, but it takes a 
team eff ort from citizens. Remember to always stay alert to your surroundings 
and report suspicious activity.”

Sergeant Tyler Wilson takes on new duties while remaining a farmers market mainstay
From Internal Aff airs to Greeting the Public Outdoors
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Median improvements underway to streamline, beautify Wilcrest Drive north of Westheimer

WESTCHASE TODAY

 
Smooth Operators: Workers from R. Miranda Trucking 
& Construction smooth the concrete at a recut median 
on Wilcrest Drive just north of Westheimer Road. 

 
Friendly presence: Each week, you’ll fi nd HPD offi  cer Tyler 
Wilson patrolling the Westchase District Farmers Market.

Progress toward Smoother, Safer Traffi  c

 
Rock and Roll On: Westchase District installed special 
paving at the intersection of Westheimer Road and 
Wilcrest Drive designed to deter pedestrian traffi  c in 
the roadway. 



21 “trail spikes,” special wayfi nding signs that inform users about the history, 
ecology and transportation aspects of Westchase District.

Positive impact
“Any one of these projects is pretty nifty in its own right, but taken together, 

these pieces help create a look and feel to the District that is unique and diffi  cult to 
replicate,” said Jim Murphy, Westchase District’s general manager. “It makes the 
District more dynamic and it creates a cultural energy that sparks conversation and 
improves our quality of life.”

Public art can even have a positive health impact. Maggie Thomas with the Boston 
University School of Social Work wrote earlier this year in Public Health Post that 
public art installed in community spaces can increase “community members’ sense of 
identity and belonging, reducing isolation and negative mental health and emotional 
health outcomes. As such, the public sector has an essential role to play in supporting 
public art for the well-being of all citizens.”

In the works
So what’s next? Crawford is scheduled to paint another muralito this winter on a 

signal box at the intersection of Wilcrest and Briar Forest Drives. He also is preparing 
for what will be his largest work yet, a 100-foot wide by 20-foot tall mural designed as a 
tribute to Hurricane Harvey rescuers that will be painted on a concrete slope where the 
Brays Bayou Connector Trail intersects with the Wilcrest Connector Trail. “It seems 

appropriate to pay tribute to these heroes with art along a fl ood control channel,” 
Crawford said. “I’m excited to get started.”

This winter, Adams is expected to paint a mural on the eastern wall of Westchase 
Auto Repair at 10611 Westheimer. “The concept entails a series of interlocking gears, 
signifying the interconnectedness of the community,” Adams said. “The gears also 
pay reference to the nature of the auto repair business. The color elements will include 
ethnic textile patterns and motifs that refl ect the cultural diversity of the Westchase 
community.”

“We’re looking to 
partner with District 
businesses on more 
murals and are open 
to other ideas,” said 
Louis Jullien, Westchase 
District projects director. 
“The more opportunities 
we can create for the 
public to engage with 
art, the better.” 

If you’re interested 
in having public art 
installed on your 
property, contact Jullien 
at 713-780-9434.

T
he Westchase District Patrol is constantly on the lookout for property 
owners and tenants – now you can be on the lookout for them in two new 
specially-marked vehicles. 

The District recently acquired two 2017 Chevrolet Tahoe SUVs, bringing the 
patrol’s vehicle fl eet to fi ve. This fall, the District retired one of its original patrol 
vehicles, a 2004 Ford Expedition with 172,000 miles and two engine replacements.

The District contracts with offi  cers of the Houston Police Department to 
provide enhanced 
public safety in our area. 
Whether in vehicles, 
or on bicycle and foot 
patrols, offi  cers respond 
to calls and work coop-
eratively to ensure the 
safety and security of 
the people who live and 
work in Westchase Dis-
trict. “This is a low-crime 
area and we’re commit-
ted to keeping it that 
way,” said Don McKin-
ney, Westchase District’s 
public safety director. 
“We focus on security so 
you don’t have to.”

Every quarter, our offi  ce makes personal contact with the folks at each of the 256 
properties that make up Westchase District to get the latest on who’s in, who’s out 
and how things are going. We’ve compiled our occupancy data for Q3 2017 online 
for your easy retrieval and review, but we thought we’d also give it to you here at a 
glance:

• Apartments: 91% • Retail: 85%
• Hotels: 80% • Service Centers: 87%
• Offi  ce Space: 85%

Of note is a minor uptick in apartment occupancy and a considerable bump 
in hotel occupancy due to Hurricane Harvey. As strong as our rates remain, there’s 
still room in Westchase District for any business looking to establish a presence or 
relocate. Check out our individual reports for more detail and for the latest contacts 
at westchasedistrict.com/commercial-real-estate.

Over at CityWest Center at the northwest corner of Westheimer and CityWest 
Boulevard, MOD Pizza 
recently opened to lines 
out the door. The Seat-
tle-based chain serves 
individual artisan-style 
pizzas and salads where 
you can add unlimited 
toppings on your pizza 
for a single price. 

Two doors down is 
Zoë’s Kitchen, featuring 
Mediterranean-inspired 
comfort food with made-
from-scratch recipes 
using fresh ingredients.

A 10,800 sq. ft. retail 
building is now under 
construction next door 
and is expected to be delivered around next February. For leasing information, 
contact Chace Henke with Transwestern, 713-272-1274.

Westchase District now has a new online “Find It” map designed to help 
users fi nd what they’re looking for with just a few clicks or taps. The map includes: 
METRO bus routes and park and ride stations; trails; restaurants; hotels; banks; 
schools; and churches. “It’s layered over Google Maps, so we’re able to show not 
only an outline of the District, but we can show the surrounding area as well,” 
said projects manager Louis Jullien. You can test out the map yourself at 
westchasedistrict.com/fi ndit.

Neighborhood News
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Don McKinney (left) and HPD Offi  cer Diego Morelli take 
two new patrol vehicles for test drives.

Harvey Tribute: This black and white rendering by mural artist Larry Crawford will be painted in color on a concrete slope along the Brays Bayou Connector Trail, which 
follows a Harris County Flood Control channel.

Getting Geared Up: This design by artist Reginald Adams 
entitled “We Are All Connected” will be painted on the 
outside of Westchase Auto Repair, 10611 Westheimer.


